media kit - fall 2026 @dalenmichaels - @dalenboi

dalen
michaels

too busy surfing.

surf creator and founder out of south florida. 10 million views

last month, 98% from people who don't follow me yet. i make

the relatable video you don't realize is an ad.

® founder, out the back ® cast, destination x s2 (nbc / peacock)

® surfs hurricanes @ trains jiu jitsu @ dog dad to dude @ glory to god

boca raton, fl - 26.
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proof . paid partnerships

sponsored posts that performed like regular content. views are

deals that Worked organic unless the brand ran spark ads on top.

native
tiktok . @dalenboi . april 2026

2.2M views

1.6K likes 231 saves 49 shares

native surf club collection, target exclusive. brand-directed
script, shot in my bathroom, played like a joke my friends would
send around.

watch

bumble

instagram : @dalenmichaels : july 2026

28.6K views

232 likes 18 comments

"traveling meeting people > traveling alone." travel reel with the
app woven in, no hard sell. #bumblepartner

watch

unpaid mentions that performed

brands i featured because i use them. this is what an integration looks like when
it's just part of my day.

Imnt

instagram - @dalenmichaels - april 2026 - unpaid

209K views

11K likes 136 comments

"how to have the best morning ever." sun, movement,
electrolytes, cold water. Imnt named in the caption as my
morning fuel. the format brands keep asking for.

watch

vita coco
tiktok - @alenamichaels : april 2025

549K views

13.9K likes 668 saves 80 comments

mom and son series on my mom's account (88K followers, 7M
likes). "i can't believe i got played." product in hand the whole
way through.

watch

pura vida

instagram - @dalenmichaels - october 2026

8.9K views, 4 days in

138 likes 6 comments

pura vida miami haul. store visit, product in hand, posted this
week and still climbing.

watch

kiehl's - harry's - hollister - express

instagram - @dalenmichaels : september 2026 - pr gifting

37K views

four brands, one skit

"mom will never ghost you." gifted product turned into a mom
and son bit instead of an unboxing. every brand gets a real
moment on screen.

watch


https://www.tiktok.com/@dalenboi/video/7634539095997336846
https://www.tiktok.com/@alenamichaels/video/7495474767256931626
https://www.instagram.com/reel/DbIuPeOuhTo/
https://www.instagram.com/reel/DeC0x1CJdYb/
https://www.instagram.com/reel/DXcAO4nDigV/
https://www.instagram.com/reel/DcHDufhuXur/

three lanes. mom and son is the franchise, relatable is where
the millions come from, surf and the brand are the edge nobody

what's hitting else has.

content

mom & son reels with my mom, @alenamichaels. the most shared things i make, on her account and mine.

4. 771\e’lachmg my son what red flags
tolook out forin agirl..

you don't call me anymore

'26 09 29
red flags are for girls too that was way too easy was this a bad idea? i can't believe she said that  she just worries
with @alenamichaels, on with @alenamichaels, on instagram reel to me instagram reel
her account her account instagram reel

relatable & comedy friendship, travel, everyday bits. short, fast to shoot, built to be sent to a friend.

finding out who true friends how to have the best bro has been saying this all  anti-depressants could never wish this feeling on
are morning ever summer never anyone
instagram reel instagram reel instagram reel instagram reel instagram reel


https://www.instagram.com/reel/Dd6gVocxll5/
https://www.instagram.com/reel/DcmLbqrSsOF/
https://www.instagram.com/reel/DceAUiAu_cL/
https://www.instagram.com/reel/DcljtwnuJpd/
https://www.instagram.com/reel/DcOTsqIOrIc/
https://www.instagram.com/reel/DdNGFD3pv4g/
https://www.instagram.com/reel/DXcAO4nDigV/
https://www.instagram.com/reel/C_VltuTROcG/
https://www.instagram.com/reel/DdC0yYRJBdh/
https://www.instagram.com/reel/Dc6yOP7Jqpf/

surf, travel & building a brand i surf hurricanes, run a surf brand with its own paid media and a 30-creator affiliate team, and film all of it.
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the back fits

partners - 2025 to 2026

brands i've worked with
vita coco - native - bumble - pura vida - kiehl's - twillory - 19 crimes - cali by snoop - liss -

healthy truth - playa bowls - capri laguna hotel - rainbow sandals - 4ocean

paid partnerships, campaign content and featured brands. case studies on
request.


https://www.instagram.com/reel/DA7B0n8Js1v/
https://www.instagram.com/reel/DBBxEgCJ1a5/
https://www.instagram.com/reel/Dc1JeseyJKD/
https://www.instagram.com/reel/Dch6Q2cvfXD/
https://www.instagram.com/reel/Dcv7GqIu67M/
https://www.instagram.com/reel/DcRk1xipX-D/

audience - instagram insights, 7 sep to 6 oct 2026

who's watching

66.5K 107K 3.9M countries

instagram followers tiktok followers tiktok likes, 760 videos
us e 47.3%
k Y 4.9%
0 u
548K 49K 97.7% |
australia qmm 3.8%
accounts engaged, 30 profile visits, 30 days of views from non-
days followers canada - ez
age top cities
18 to 24  CHNEEEEEEE 23.7% L R B s
e — 7% .
S 6. 7% melbourne 0.6% london 0.6% san diego 0.4%
35 to 44 G 19.5%
45 to 54 10. 0% chicago 0.4% boca raton 0.4%
. . 0%
55+ D 10.1% 5
read this as
gender

core buyer: american men 18 to 34 who surf, travel, train, or want
men 74.5% women 25.5% to. reach is discovery driven (98% non-followers), so your product
lands in front of new people every post, not the same list.

posting

32 reels in 49 days, about one every 1.5 days. 6 of the last 32
crossed 100K. median reel 14K, average 191K.

instagram figures from instagram insights and meta business
suite, read 7 october 2026. tiktok figures are public profile
counts. full-screen insights exports on request.



rates

work with me

most brands start with the monthly. one-offs below. everything
is shot, edited and delivered by me, usually inside a week.

monthly partnership

$3,000

/ month, 3-month minimum

@ 3 videos a month: one viral skit, one product
video built for your ads, one your pick

® 2 photos, a story set, one collab post on my
page

o full paid usage on everything, whitelisting
included

this is how i work with most brands. it's also the
best value on the page.

instagram

reel $],500
reel + 3-frame story set $1,950
reel + stories + 30-day paid usage $2,438

30 to 60 seconds, your product in a real session or day,
one round of edits. posted to @dalenmichaels, you get the
file.

three or more deliverables get a package rate. same video syndicated to
instagram and tiktok is priced as a package. exclusivity and longer usage per deal.

50% on booking, 50% on posting.

contact

let's make something

management.dalen@gmail.com

managed inbox. replies within one business day.

instagram
tiktok
brand

based

tiktok & ugc

tiktok $1,200
spark ads add-on per deal
ugc, not posted, 30-day usage $450

native tiktok, same production as a reel. ugc is one vertical
video for your channels and ads, raw footage available.

@dalenmichaels

@dalenboi

outheback.com

boca raton, florida
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